
1 
 

 

 

 

 

 

 

2012 Research Review  

 

 

 

 

Ideas and Beliefs about Women in Leadership  
and  

The Role of Media in Influencing Ideas about Women in Leadership   
 

 

 

 

Friedrich Ebert Stiftung-Jamaica Office  

and  

51% Coalition: Women in Partnership for Development and Empowerment 

 

 

 

 

 

 

 

Kingston, Jamaica 

2012 

 

  



2 
 

 

2012 Research Review  

Ideas and Beliefs about Women in Leadership and  

The Role of Media on Ideas and Beliefs about Women in Leadership  

 

Schull, Vicki/Shaw, Sally/Kihl, Lisa A. (2012): If A Woman Came In… She Would Have Been 

Eaten Up Alive. Analyzing Gendered Political Processes in the Search for an Athletic 

Director, in: Gender& Society 27 (1), p56-81.  

- Useful theoretical framework on gender and structure/traditions with informative 

insights in the state of art 

- Qualitative study 

-  focused on sports and the gender attitudes related to that field  excludes women 

- Takes into account connection to media as an instrument in the political battle 

(provided an arena to publicize the men’s messages only  was perceived and 

experienced by the participants) 

- “Similarly, Davey (2008) found that women in traditionally male-dominated 

occupations did not engage in public political games because they knew “they would 

lose” and the “macho competitive attitude” (659) necessary for such behavior was 

counter to their identities as women. While female stakeholders in this study did not 

necessarily express the belief that political activity contradicted their identities as 

women, they were fearful of a perceived backlash to their cause if they were “too 

vocal.” (Schull et al 2012: 67).  

- “Therefore, extending Acker’s and Ely and Meyerson’s findings, we suggest that 
women’s use of the private domain was influential in this case, and was seen as 
more acceptable to decision makers compared to the public expressions of power 
favored by the men. Interestingly, the women’s approach was supported by some 
men, who perceived the brotherhood’s use of the media for self-serving and 
individual political gains as problematic:  

One of the problems is the press . . . there are some long-time [men’s 
department stakeholders] that have used the press or their lawyers or 
whoever their interested parties . . . have used the press to, for lack of a 
better term, embarrass the department or try to use the press to leverage 
their position. (male participant) (Schull et al. 2012: 68) 

- Other stakeholders reiterated similar beliefs and shared their perspectives that 
female candidates would face significant challenges compared to their male peers:  

The group felt very strongly on the merger that the new athletic director be a 
male. If a woman came in, no matter how good she was she would have been 
eaten up alive. (female participant) Eventually the search committee said, no 
matter how good [female candidates] are, we are probably going to be setting 
them up [to fail] . . . . (female participant) (Schull et al. 2012: 71) 
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- Possible Questions/Statements: 

o Is media favouring both genders equally? 

o Do men and women have equal access to media? 

o Are men and women equally represented in the media? 

o Are men and women equally able to influence media? 

o Do men and women use and perceive media differently? 

o Do women rule/lead quieter, more rational than men ? 

o Do women lead in a way that is less decisive/aggressive than men?. 

o Women in leadership face more challenges than men in leadership and 
should be protected/encouraged/supported or discouraged ? 

o Women more likely to fail in leadership (cause incapable/less competitive) ?  
 

King, Eden B./Botsford, Whitney/Hebl, Michelle/Kazama, Stephanie/Dawson, Jeremy 
F./Perkins, Andrew (2012): Benevolent Sexism at Work. Gender Differences in the 
Distribution of Challenging Developmental Experiences, Journal of Management 38 (6), 
1835-1866. 

- Approach/premises: “One explanation for these discrepancies is that despite that 
decline of old-fashioned sexist attitudes […] , women continue to experience subtle 
forms of sexism that accumulate of time and can lead to the asymmetrical 
representation of men and women at the highest levels of organizations. Consistent 
with this, recent research found that women encounter expressions of sexism that 
reflect dual beliefs that women should be protected and revered (i.e., benevolence) 
and that women are inferior to men (i.e., hostility).” (Eden et al. 2012: 1836) 

- Informative and very useful theoretical framework on different aspects of sexism 
(Eden et al. 2012: 1840ff.)  two forms of sexism: 

o  1) negative stereotyping/hostile sexism like lack of fit to wield power over 
economic, legal and political institutions,  

o 2) benevolent sexism such as “feelings of protectiveness toward women, the 
belief that men should provide for women and the notion that women are 
men’s ‘better half’, without whom men are incomplete” 

o  both related to traditional ideas about the roles of women 

- Provides 5 different studies with different methods and participants 

- Possible Questions/Statements: 

o Are women strategically excluded from leadership positions?  

o What attitudes should a person in a leading position have? 

o Men hamper women deliberately to reach leading positions? 

o Men expose unqualified women to prove that women are incapable? 

o Women are more exposed to scrutiny than men (or the other way around)?  
 



4 
 

Bullough, Amanda/Kroeck, K. Galen/Newsburry, William/Kundu, Sumit K./Lowe, Kevin B. 
(2011): Women’s political leadership participation around the world. An institutional 
analysis, in: Leadership Quarterly 23 (3), 398-411. 
 

- Article related to positive influencing factors for women in political leadership  
doesn’t give insight in ideas/beliefs about women in leadership, just recommends to 
work on political focal points to introduce women in political leadership positions 

- Very informative and easy-to-grasp table on p. 400 about Women’s political 
participation and the implications on institutions 

- Study using international data Result: “[…] business environment, societal 
development, the economic environment, physical and technological 
infrastructure, political freedoms, and cultures that reward individual achievement 
and social mobility all have significant positive impact for women’s involvement in 
political leadership.” (p.405-406) 

- Conclusion: “Results indicate that to increase the political leadership participation 
of women, we need to evaluate the following: customs and trade regulations, graft, 
the gender gap in political empowerment, public spending on education, the 
economic viability of the country, access to electricity and the internet, political 
freedom, and cultural variables like performance orientation, collectivism, and power 
distance. Some of these variables carry more importance than others, like the gender 
gap in political empowerment and the collectivism cultural variable, as we discussed 
in detail above.” (p409) 

- Possible Questions/Statements: 
o What circumstances allow women to reach political leadership ? 
o Should there be specific policies to introduce women to leadership? 
o Women should reach leadership position because of their qualifications, not 

because of quotas?  
 
 
Vinkenburg, Claartje J./van Engen, Marlous L./Eagly, Alice H./Johannesen-Schmidt, Mary 
C. (2011): An exploration of Stereotypical Beliefs about Leadership Styles. Is 
Transformational Leadership a Route to Women’s Promotion?, in: The Leadership 
Quarterly 22 (1), 10-21.  
 

- Distinguishes between descriptive (attributes which women and men have) and 
prescriptive (attributes women and men should have)  maybe helpful for own 
research, if descriptive and prescriptive are overlapping or different from each other 

- Focus on transformational, transactional and laissez-fair leadership styles (definitions 
on p11) 

- Transformational leadership is most effective and women exceed men on overall 
transformational leadership 

- Puzzle here: “If women, even slightly more than men, lead with effective styles, why 
do women fail to advance at the same rate as their male counterparts?  […] [W]e 
investigate gender stereotypes about leadership styles, which might result in women 
seeming unsuited for leadership.” 
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- Study with Dutch and American participants 

- Result Study I about descriptive attitudes:  “they believed that women display more 
effective and fewer ineffective behaviors than men. Their gender stereotypes about 
leadership styles corresponded well to the actual sex differences […].” (p.14) “Our 
findings suggest that female managers' slower rate of advancement cannot be 
explained by perceivers' lack of knowledge about the leadership styles of women and 
men. In fact, women's (small) advantages in leadership style were apparent to the 
participants.” (p. 14) 

- Study II about prescriptive attitudes:  premises: “Given prevalent gender stereotypes 
that men are agentic (e.g., assertive, directive) and women are communal (e.g., 
sensitive and caring; Newport, 2001; Williams & Best, 1990), women leaders can be 
evaluated unfavorably because their agentic behavior violates ideas about 
desirable femininity. Female leaders who display particularly agentic behavior are 
vulnerable to backlash that can compromise their chances to be hired or promoted 
(e.g., Heilman, Wallen, Fuchs, & Tamkins, 2004; Rudman & Glick, 1999; Rudman & 
Phelan, 2008).” 

- Result Study II: “Inspirational motivation was perceived as more important for men 
than women and especially important for promotion to CEO. In contrast, 
individualized consideration was perceived as more important for women than men 
and especially important for promotion to senior management.” (p19) 

- Possible Questions/Statements 
o Are women in leadership less feminine than women in lower positions? 
o Are women in leadership more masculine than women in lower positions?  

 
Thomas, Gwynn/Adams, Melinda (2010): Breaking the Final Glass Ceiling. The Influence of 
Gender in the Elections of Ellen Johnson-Sirleaf and Michelle Bachelet, in: Journal of 
Women, Politicas and Policy 31 (2), 105-131.  
 

- Main questions of this study:  “Have women broken the final glass ceiling of 
national leadership? How are current women national leaders confronting gendered 
cultural beliefs that in the past excluded women from positions of national political 
leadership? What can the analysis of recent elections tell us about the continuing 
impact of gender on women’s opportunities to become national leaders?”(p106) 

- Study on Johnson-Sirleaf (Liberia) and Michelle Bachelet (Chile), comparative analysis 
of their gendered strategies 

o Bachelet: tied her gender into arguments about her abilities to deepen Chile’s 
democracy through the greater incorporation of groups like women that were 
previously excluded from political power and by bringing a new style of more 
cooperative political leadership 

o Johnson-Sirleaf: used her gender to strengthen her claims about her abilities 
to challenge a culture of corruption and to promote peace and development 
 

- Theoretical part on gendered barriers 

o Structural barriers: Include women’s general positions within different social 
systems as they pertain to issues of women’s levels of educational 
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achievement, rate of participations in the workforce, the percentage of 
women in poverty, and the division of childcare and household 
responsibilities 

o Institutional barrier: which political (electoral) system favors women the 
most, what is the role of parties as gatekeepers, number of women party 
activists and the strength of women’s organization within the party 

o Cultural barrier: gendered beliefs about politics, “while specific gender 
stereotypes vary across cultures, most societies view politics as a man’s 
world” (p110) 

- GENDERSTEREOTYPES OF MEN AND WOMEN IN POLITICS, PROMOTED BY THE MEDIA: 
“Once women enter races,  gender stereotypes influence how the public and the 
media perceive candidates and how individual candidates present themselves. Male 
candidates are more likely to be viewed as strong, assertive, and confident, while 
women are more likely to be viewed as compassionate, sensitive, and empathetic 
(Huddy and Terkildsen 1993; Kahn 1996).  

[…]Studies on gender stereotypes and elections have also found that the public and 
the media view women and men as having different areas of policy expertise. In 
general, men are viewed as more competent in defense, foreign policy, and 
economics, while women are viewed as having strengths in poverty, health care, 
and education (Lawless 2004). This research also suggests that men will have an 
advantage in elections where masculine issues are central, while women will have 
an advantage in elections where feminine issues dominate (Lawless 2004; Kahn 
1996). “ (p111) 

- Liberian and Chilean national history and background on the position of women 
concerning the three major barrier fields 

- Description of the gender strategies both women were promoting during their 
campaigns (anti-corruption, demilitarization, democratization, peace) “In these 
arguments, they often highlighted positive characteristics such as the general 
beliefs that women are more democratic, possess participatory leadership styles, 
are selfless and more dedicated to the interests of others, and are less susceptible 
to political corruption.” (p121) 

- Possible Questions/Statements 
o Women are more peaceful and cooperative than men.  
o Women are less corrupt than men and should be supported as leaders. 
o Women are more democratic/take into account more social groups than men.  
o Politics is a genuinely a male arena. 
o Women are more likely to achieve long term goals than men.  
o Women have special strengths and capabilities which differ men’s and make 

them eligible to govern a country, like honesty, sensitivity, sense of 
commitment and dedication, stemming from their caretaker role  

o Women are better able to confront corruption and promote demilitarization.  
o Women have to have certain male traits to success in politics? 
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Toh, Soo Min/Leonardelli, Geoffrey L.  (2012): Cultural constraints on the emergence of 
women as leaders, in: Journal of World Business 47, 604-611. 
 

- Hypothesis:“a culture’s tightness – its strength of norms and social sanctions – can 
provoke a resistance to change practices that historically placed men in leadership 
positions. […]we instead investigate how the strength of those norms and practices 
– what could be called cultural tightness (Gelfand, Nishii, & Raver, 2006; Gelfand et 
al., 2011; Triandis, 1989) – has implications for women to emerge as leaders.” p604 

- Explaining variable: cultural tightness  

- Theoretical background: emergent leadership theory:  

o  follower-centric leadership theory  

o  “ individuals emerge as group leaders by fitting the shared conceptions of 
followers” (p604)  

o  “An individual is more likely to be viewed as a leader and be able to influence 
his/her followers when he/she fits the followers’ cognitive representation of 
an ideal leader or ideal leader prototype (e.g., Lord, Foti, & de Vader, 1984; 
Lord & Maher, 1991). It has been argued that such leader prototypes can 
include demographic characteristics, such as race (Rosette, Leonardelli, & 
Phillips, 2008), gender (e.g., Paris et al., 2009), or age.” (p605) 

o Leader targeted theory 

o “For leaders to emerge, others have to be receptive to the target’s leadership, 
and the target must actually intend to take on the leadership role. 
Accordingly, for women leaders to emerge, the people in the situation should 
view women as leader-like, and women need to be willing to be recognized as 
a leader and take on the leadership role.” (p605) 

- Cultural tightness 

o A) extent to which norms within a society are clear and pervasive 

o B) strength of sanctioning (tolerance to deviance to commonly held norms) 

- Cultural tight vs. cultural loose, incl. other variables 

- Very strength of cultural tightness: liability 

- Cultural tightness correlates with societal measures of hierarchy and conservatism 

- Classical cultural explanation for male leadership: labor division 

- Other explanations:  
o Male-warrior-hypothesis: Leaders in ancestral times should protect, provide 

peace and food  tribal warfare is domain of men 

- If cultural tightness increases  women less likely to become leaders 

- Cultural differences in gender egalitarianism predict the likelihood of female leaders 

- Cross-national-studies conducted, mostly hypothesis proven to be right 

- Possible Questions/Statements 
o People are not (culturally) ready for female leaders.  
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o Women prefer male leaders over female leaders. 
o Women are mentally and physically too weak to be leaders.  
o Culture is a crucial determining factor in whether women become leaders. 

 

 
Johnson, Stefanie K./Murphy, Susan Elaine/Zewdie, Selamawit/Reichard, Rebecca J. 
(2008): The Strong, Sensitive Type. Effects of Gender Stereotype and Leadership Prototypes 
on the Evaluation of Male and Female Leaders, in: Organizational Behavior and Human 
Decision Processes 106 (2008), 39-60.  

 

- “The disparity between success of male and female leaders may result from the 
incongruity between the female sex role and the leadership role.” (p39) 

- Puzzle: though almost same behavior of male and female managers, different 
outcomes.  possible explanation: men and women are perceived differently 
because of sex roles 

- Sex roles basing on communion and agency as crucial factors: “Social role theory 
(Eagly, 1987) suggests that women are expected to be communal (e.g., helpful, 
nurturing, gentle) while men are expected to be agentic (e.g., assertive, controlling, 
confident) and when one behaves inconsistently with his or her sex role, he or she is 
evaluated negatively.” (p40) 

- Role Incongruity Theory: conflict between female sex role and leadership role 

- Interesting part on leadership prototypes (p40): “Offermann, Kennedy, and Wirtz 
(1994) found that there are eight commonly held leader prototype dimensions: 
sensitivity, dedication, tyranny, charisma, attractiveness, intelligence, strength, and 
masculinity.” (p40) 

- Gender expectations: expectations about men are more similar to those about 
managers than to those about women (p40)  can result in descriptive and 
prescriptive biases 

- ”Descriptive bias results from the lack of fit between the feminine role and the 
leader role, leading to the conclusion that a woman does not possess the necessary 
characteristics to fill the leader role. Prescriptive bias occurs when a woman adopts 
a more masculine leadership style, violating her sex role expectations. In both cases, 
the female leader is evaluated negatively.“ (p40)  shocking academic proves for 
that below that quote 

- Four studies on reaction to male and female leaders, behaving agentic and 
communal, using the 8 dimensions of leadership roles 

- Findings: “Together, the findings from these four studies demonstrate that the 
leadership prototype dimensions differ in importance for male and female leaders, 
supporting role congruity theory, and underscoring the importance of gender in 
leader prototypicality. In addition, we found that individuals’ sex-type (masculine or 
feminine) affected their beliefs about leaders’ gender consistent behaviors.” (p55) 

- Practical implication: “Female leaders need to include masculine behaviors, such as 
appearing strong to their followers, while remaining sensitive to those followers’ 
needs.” (p56) 
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- Practical implication: “It is important to note that we found no differences in the 
generation of nongendered prototype dimensions: dedication, charisma,and 
intelligence, for male and female leaders.” (p57) 

 
Terjesen, Siri/Sealy, Ruth/Singh, Val (2009): Women Directors on Corporate Boards. A 
Review and Research Agenda, in: Corporate Governance. An International Review 17 (3), 
320-337. 

- A very helpful overview of the different theories and studies on women on board, 
including the main findings, e.g. there is a critical mass of three or more women, 
when “normalization” appears and gender is no longer a barrier to communication 

- Most interesting part: findings on impacts (p9 onwards) e.g. women are likely to be a 
“victim” of tokenism or women directors function as role models 

- Possible Questions/Statements:  
o Women are more ingratiating than men, because they are less qualified.  

 
Lopez Zafra, Esther/Garcia-Retamero (2011): The Impact of Nontraditionalism on the 
Malleability of Gender-Stereotype in Spain and Germany, in: International Journal of 
Psychology 46 (4), 249-258.  

- Building on Social Role Theory: “In modern societies, the presence of women in all 
spheres of life is widely accepted. To the extent that a social group changes its typical 
roles, perceivers believe that its members adopt the characteristics required to 
perform these new roles. […]Consequently, if the roles of a specific group change 
over time, the perception of this group changes simultaneously. Thus, if women 
assume masculine roles and men feminine roles—i.e., nontraditional roles—the 
characteristics ascribed to men and women should be perceived to change as well.” 
(p250) 

- Social Role Theory 
o Stems from the division of labor between men and women 
o Gender roles are dynamic and change over time 
o “The concentration of men in leadership positions and other high-power roles 

fosters beliefs that men have agentic characteristics (e.g., self-assertive and 
dominant); the concentration of women in subordinate and care-taking roles 
fosters beliefs that they have communal characteristics (e.g., kind and 
supportive).” (p250) 

- Study on evolution of stereotypes: women perceived as increasing in their 
masculine attributes over time, males attributes perceived more stable  
stereotypes about women are far more dynamic than those about men, differs 
among countries 

- Study compares Spain and Germany with different specific histories, but both 
western countries 

- Results: “[…] women of the present were considered to be more masculine than 
women of the present for the two countries. In general, women are perceive to be 
changing over the years more quickly than men and they are perceived to increase in 
masculine-agentic characteristics to a greater degree than men increase in feminine-
communal characteristics.” (p256) 

- Possible Questions/Statements 
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 Women in former times were more feminine.  
 Women today are still very feminine or more masculine?  

 
 
Carli, Linda L. / Eagly, Alice H. (2001): Gender, Hierachy and Leadership. An Introduction, 
in: Journal of Social Issues 57 (4), 629-636. 
 

- Gives a good overview on stereotypes about women in leadership, characteristics 
of women in leadership positions, strategies for change 

- First study: “Women are presumed to be less competent than men and less worthy 
to hold leadership position” (p631) 

- Second study: “As a consequence of biases against women, people devalue the work 
of female managers. When the value of that work I impossible to deny, people tend 
to attribute it to external factors rather than the women’s competence. Finally, when 
external attributions cannot be made people dislike and reject successful female 
managers” (p632) 

- Third study: Cross-cultural study showed that men are perceived to be more qualified 
as managers than women are, especially by men.  

- Fourth study: women set harsher standards for hiring female than male applicants 
and were less likely to hire women than men.  

 
Bligh, Michelle C./Casad, Bettina J./Schlehofer, Michelle M./Gaffney, Amber M. (2011): 
Competent Enough, But Would You Vote for Her. Gender Stereotypes and Media Influences 
on Perceptions of Women Politicians, in Journal of Applied Social Psychology 42 (3) 560-597.  
 

- Based on Koch’s study 2000 and the conclusion: “ ‘Variation in citizens’ appraisals of 
candidates on the basis of gender may result from a gendered pattern of campaign 
messages and media coverage’ (p. 84). In the current study, we examine how media 
coverage may interact with voters’ existing attitudes and stereotypes to influence 
ratings of female politicians.” (p562) 

- Interesting theoretical review: state of art of Gender Stereotypes & Women Politicians 

o “Although politicians were not included in the study, the results suggest that 
prestigious jobs are frequently associated with men and accompanying male 
stereotypes (e.g., strong, independent, competent, agentic). Indeed, research 
into perceptions of the masculinity – femininity of local, state, and national 
political offices suggests that all levels of political office are rated as more 
stereotypically masculine than feminine (Rosenwasser & Dean, 1989).” p562) 

o Rest mostly supports the other articles which have be already revised above 

o Theoretical frame work gender congeniality “the fit between gender roles and 
particular leadership roles” (s. social role incongruity) 

o Dilemma of women striving for leadership: “As a result, women candidates 
face a somewhat paradoxical challenge: While women candidates must 
communicate their efficacy as leaders, those who rely on agentic behaviors to 
demonstrate their leadership abilities may also turn voters away (Rudman, 
1998).” (p564) 
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o Perception of women in leadership: “As a result, women candidates face a 
somewhat paradoxical challenge: While women candidates must communicate 
their efficacy as leaders, those who rely on agentic behaviors to demonstrate 
their leadership abilities may also turn voters away (Rudman, 1998).” (p565). 

- Paragraph on theories and studies of media coverage (p565) 

o Media influences consumer’s perception of political candidate’s images 
positively or negatively and voters’ overall evaluation of candidates 

o “Similarly, female candidates received far more press concerning 
stereotypical “female” issues (e.g., education, welfare). Finally, women 
candidates’ traits were more often described in female gender-stereotyped 
language (e.g., gentle, warm, weak leader), whereas their male counterparts’ 
traits were more often described in male gender-stereotyped language (e.g., 
effective, aggressive, strong leader).” (p565) 

o Women tend to get less media coverage 

o Newspaper pay more attention to women candidates’ personal 
characteristics (e.g. age, personality, attire) and devoted less coverage to 
women candidates’ stances on public policy (e.g. education, healthcare taxes) 

o “Kahn (1994) found that newspapers report personal information (e.g., 
attire, personality, appearance, marital status, parental status) more 
frequently for women candidates than for men candidates. In addition, men 
are more likely than are women to be identified by their occupation, 
experience, or accomplishments (Robinson & Saint-Jean, 1995).” (p566) 

o  perceptions of women politicians strongly influenced by media 
representation 

- Paragraph about theories and studies on political affiliation 

- Authors conducted 2 studies 

o Results of the 1. Study: “ First, results indicate that attitudes toward female 
leaders are predictive of competency ratings—although not likability 
ratings—of the female Senator. Such results may be explained by stereotype 
content, where perceptions of warmth and likability are tied to traditional 
women stereotypes (e.g., stereotypes of female homemakers), and 
perceptions of competence are tied to stereotypical perceptions of leaders 
(e.g., Eagly & Karau, 2002). […]Our findings also emphasize that pre-existing 
attitudes toward women political leaders strongly predict people’s 
perceptions of a woman politician.” (p578) 

o   but both variables DON’T interact “Rather the results strongly suggest 
that participants discredited information that contradicted their preexisting 
attitudes.” (p579) 

o Results of 2. Study: “As she is a politician and in a high-level leadership 
position, she will likely be deemed competent. However, because the media 
message has a negative valence, people are more likely to perceive her as 
cold.” (p587) 

o If media coverage is positive, woman perceived as warm and vice versa 
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o “ findings suggest that both the tone and the focus of a media message may 
contribute to an overall negative evaluation of a woman politician, and that 
negative media messages may be a double-edged sword for a woman in that 
critiques of her ability also contribute to markedly lower ratings of her 
likability.” (p587) 

- General discussion 
o Women in leadership are rated competent but tend to be not liked 
o Gives recommendation to face the problems 

 
 
Kittilson, Miki Caul/Fridkin, Kim (2008): Gender, Candidate Portrayals and Election 
Campaigns. A Comparative Perspective, in: Politics & Gender 4, 371-392.  
 

- Cross-national comparison of newspaper coverage of male and female candidates 
during elections campaigns in Australia, Canada, and US 

- Theoretical and study part like article above 
- Result of the comparison:  

o candidates are often portrayed in terms of long-standing gender stereotypes 

o gender is tightly woven into contemporary campaigns 

o higher numbers of women in office will not automatically translate into 
more gender-neutral coverage 

o “Margaret Scammell and Holli Semetko (2000) argue that a central part of the 
media’s role in a democracy is to accurately represent all social groups. If 
particular groups, such as women, receive unfair treatment, then the 
democratic process is ill-served.” (p386) 
---------------------------------------------------- 
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